
 Since launching their career, David Leal and Gigi Ojeda, better known as Domino Saints, have claimed
their place as one of the greatest trendsetting groups in the Latin music market, offering a dynamic
original sound and fashion-forward visual brand that has resonated with millions of fans around the 
globe. In 2014, Domino Saints announced their official arrival with the hit single “Tesoro.” The duo 
achieved their first Billboard Tropical #1 with “Ya Quiero." They followed up that success with
“Mi Orgullo”, which was selected to represent Puerto Rico in the renowned Viña Del Mar Festival in 2018.

 The start of the new decade also marked an exciting new chapter in the duo’s musical journey, The start of the new decade also marked an exciting new chapter in the duo’s musical journey,
beginning with a spectacular performance during Superbowl Live at Miami’s Bayfront Park. Shortly after, beginning with a spectacular performance during Superbowl Live at Miami’s Bayfront Park. Shortly after, 
the pair released their impressive first full-length album “Island Kings." Domino Saints combined their 
lifelong love for music and fútbol in an incredible campaign for their anthemic and motivational hit single 
“Buya.” Under the label, Toro Artists Music, produced by Gaby Metálico, the song was featured on the 
soundtrack of the 2021 edition of the globally popular EA Sports FIFA video game franchise and sparked 
a collaboration with David Beckham’s Inter Miami CF, which used the song to kick off the team’s
inaugural season. “Buya” was released along with an electrifying, high-energy music video.inaugural season. “Buya” was released along with an electrifying, high-energy music video.

 2021 proved to be yet another pivotal year in Domino Saints’ stellar career. With CVS they took the 
TikTok #OneStepCloser campaign to a successful new creative with over 9 Billion views. They joined the 
ESPN team as the ONE APP Artist. The duo was included in Apple Music’s series of exclusive playlists
Essentials; and they followed the accomplishment with the release of their explosive hit single
“Dancefreak” in May. “Dancefreak” quickly achieved tremendous success throughout Latin America, “Dancefreak” in May. “Dancefreak” quickly achieved tremendous success throughout Latin America, 
taking the #1 spot on the Monitor Latino charts in Chile, Peru, Uruguay and Paraguay, #2 in Argentina 
and Ecuador with a Top 15 in Mexico. As a result of a prestigious partnership with Mastercard, which 
named Domino Saints as ambassadors to celebrate music and sports in Latin America, the song was
featured as part of the iconic company’s campaign for Copa América 2021, receiving screen time in 
commercials that aired in multiple markets in Latin America. The pair was also invited to appear on ESPN 
Deportes to exclusively debut the song’s official music video during the live broadcast of the
tournament’s semi-final on SportsCenter.tournament’s semi-final on SportsCenter.

 Domino Saints are unstoppable this year, making a live appearance on HBO's A Tiny Audience.
Another incredible milestone in their career, forming part of the soundtrack for Ubisoft’s Just Dance 
2022 with “My Way,” the video includes a cameo from the new Mastercard fragrances as well as the 
Google Pixel 6 and Google Assistant. With their new single "Rockstar" featuring Mozart La Para &
D Smoke they became the first performers for Copa America Women's Cup 2022 in addition to the song 
becoming the song for the tournament.

We aren’t the typical Latin duo.
Our concept is to make Latin music global and to bring people together.

Our music is bilingual, it’s about showing the world we have more incommon than what separates us.

We all like to dance, and love to party!
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